
 

10 

 
 
Twitter and Facebook 
Getting Started 

April 2010 

Version 1.1 

 

 



���������	
�����
�����������	��������
 � 2 

 

Copyright © Argent Ram Media Limited. All rights reserved.  Clients to whom this manual is given are free to 
copy and distribute this manual in electronic and paper form within their organisation only.  All trademarks are 

recognised. 

 

 

 

In order to start marketing your business using Social Media, you need to set up your 
accounts.  This manual will guide you through the simple steps needed to set up your 
accounts and then start to make use of those accounts.   

����������������������������� ���
Firstly, what is Twitter? 

“Twitter is a social networking and microblogging  service that enables its users to send and 
read messages known as tweets. Tweets are text-based posts of up to 140 characters 
displayed on the author's profile page and delivered to the author's subscribers who are 
known as followers.”   

Wikipedia 

Once you have signed up to Twitter, the best thing to do is simple spend some time 
listening.   Have a look to see what subjects people are discussing.  Run searches for 
keywords that are relevant to your business and see what people are talking about, and 
once you have a little confidence, then start to post your own comments. 

The secret is to act as if you were entering into a conversation with a group of people you 
meet at a party. 
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Go to www.twitter.com 

 

 

As a new user, simply click on the 
button “Let me in” 
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The actual sign up process could not be easier: 

 

 

 

 

 

Once your account has been set up you are ready to go.  There is nothing complex about 
Twitter; the concept is simple.  Some of the initial steps to take include: 

Search for relevant topics that are of interest to you and your business; 

Start to Tweet; 

Respond and engage with people who Follow you or who comment on your Tweets; 

ENGAGE AND BUILD RELATIONSHIPS WITH POTENTIAL CUSTOMERS. 

 

Your username is often best if it is 
something personal.  Remember, 
other people like to have 
conversation with people, rather 
than corporate bodies.  This will be 
your tag in Twitter and will identify 
your Twitter page.  The URL for your 
Twitter page will be 
www.twitter.com/username 

And your tag within Twitter will be 
@username 

Enter your email address.  You will 
receive notification and will need to 
verify your account before starting to 
use Twitter. 

Click “Create my account”. 
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You will see from the image above that when you mouse-over any of the Tweets, the options 
“Reply” and “Retweet” appear. 

Reply is straightforward, and allows you to respond direct to the Tweeter of this post.  Your 
Tweet will still be seen by your other followers, but it creates an instant bond between you 
and another Tweeter. 

Retweets are very useful, and part of the power of Twitter is the way in which it can spread 
the word.  If a fellow Tweeter posts something that you find particularly interesting, you might 
want to share this with your own Followers; simply select Retweet, and the original post will 
be shared with your followers, and will include an acknowledgement to the original Tweeter.  
Try it and you will see how it works!  If other Tweeters Retweet a message of yours, it is only 
polite to send them a quick “Thank You”; etiquette counts for a lot on Twitter, and good 
manners can get you far! 

 

Type in any topic or keyword to see 
other Tweets that are relevant.  
You can save any searches. 

Type your Tweet.  You have 140 characters, 
so learn to be concise and efficient.  You can 
include URLs to articles, pages of your 
website, links to YouTube and images.. 

You can style and customise your 
background to ensure that your 
website address, contact details etc 
can be seen. 

See below. 

Start to converse and share.. 
See below. 
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You can start to make your Twitter page more personal by changing some of the standard 
settings.   

In  Settings, you can add your website address, geographical location, photograph and 
change the background template for your page.  Always remember that Twitter is about 
people, and you need to gain the trust of other users so that they want to follow you and 
remain interested in what you have to say.  I wrote a Blog posting last year that compares 
the etiquette that should be followed on Twitter to that of being at a party –a fairly sound 
analogy: 

http://argentrammedia.blogspot.com/2009/09/dont-be-wallflower-join-twitter-party.html 

 

 

 

 

 

 

Set up mobile 
connection so you 
can Tweet and 
follow tweets on 
your mobile phone. 

In your Profile settings, you can change your 
photograph, write a short biography and enter 
your website address. 

Change your background; there are 
many templates to choose from or 
you can always ask us to create a 
bespoke one for you. 
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As you start to get used to Twitter, and the way it works, you will find there are lots of other 
applications that can help you make the most of this extremely powerful customer 
engagement tool.  For example: 

Tweetdeck – great for managing more than one Twitter account, and following topics and 
feedback all on one screen. 

Hootsuite – another multi-layered desk that allows you to manage several accounts from a 
single console, and track topics and multiple contributions from within your organisation. 

If you are using Twitter for business, then do read the comprehensive guide provided by 
Twitter 101: 

http://business.twitter.com/twitter101/ 

There are other guides available on our Downloads page: 

http://www.argentrammedia.com/downloads.html 

and there are articles on our Blog that you may find useful: 

http://argentrammedia.blogspot.com/ 
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www.facebook.com 

As with Twitter, it is very simple to get started on Facebook.  From a business perspective, 
you want to set up what is called a Facebook page which is, in effect, your own web page 
within the massive Facebook community. 

Why bother? 

Facebook, like Twitter, is an extremely powerful forum in which to find other people with 
similar business interests, potential customers, friends and colleagues with whom you can 
share information in a direct and immediate way.  Your own website can have many of these 
features – product listings, prices, news etc.  However, as I now emphasise to all our web 
clients, the website should be seen as the hub around which lots of other marketing activities 
revolve. 

Facebook and Twitter give you massive reach, and they allow you to extend your marketing 
message as far as you would like it to go.  Whereas your website needs to focus on key 
objectives, Facebook and Twitter allow you to be more personal, chatty and engaging.  To 
an extent, it allows you to bring back the old fashioned attributes of real customer service.  It 
is worth exploring how many of the UK’s best businesses use Twitter and Facebook to great 
effect and then try to emulate their successful methods. 
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Click on Create official page. 

You will then be taken through to the account sign up page.  If you already have an existing 
Facebook account (for personal use), you can link the two together. 

If you do not have a Facebook account, you need to create one – a simple process: 

To set up your business page, click on the 
Create a Page link. 

Select the radio button that best describes your 
business.  If you are simply a local business, select 
that option, but if you wish to be perceived as more 
UK-based, select Organisation.  You will then be 
given a drop down menu from which to choose the 
closest description of your business. 

Give your page a name – typically your 
business name. 
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Once you have set up your page, you will have a URL for that page that looks something 
like: 

http://www.facebook.com/home.php?#!/pages/Job-Done-Tools/104854229556423?ref=ts 

To get links to from your website to your Twitter and Facebook pages, we need the URLs to 
both pages. 

Our advice is to get started and then play around with the features that are available on both 
platforms.   If you need help or advise, give us a call. 

If you would like to discuss including Social Networking within your on-line marketing 
strategy, please contact us at design@argentrammedia.com.  www.argentrammedia.com 

If you would like to look at Digital Screen Marketing and advertising as part of your overall 
marketing strategy, please contact Ian Rutter by email at ian@argentrammedia.com 

Argent Ram Media is a company that specialises in providing a range of marketing solutions 
for all businesses, from the small one-man-band up to the largest of multi-national 
companies. 

Website Design & Development  
Design for Print 
Email Design & Campaign Management  
Micro-Site Marketing  
E-Commerce  
Internet Start-Ups  

Follow the simple steps to 
sign up for your Facebook 
account. 
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Marketing Consultancy  
Search Engine Marketing  
Social Media 
PR  
Digital Advertising  
Digital Screen Marketing 

The team here at Argent Ram has one thing in common - Creativity.  

Backgrounds include: 

·  Architecture;  
·  Graphic Design;  
·  Website Design and Applications Development;  
·  Software consultancy and development;  
·  Networks and IT solutions;  
·  Marketing and PR;  
·  Conference and seminar production;  
·  Technical, business-to-business and business-to-consumer sales;  
·  Copy writing.  
 

We, as a team, have pooled our resources and share our experiences. We understand 
business, and we know what businesses need to increase turnover and profit. We take that 
knowledge, analyse each client's requirements and then translate the brief into a practical 
and effective marketing solution. 

Contact us today to arrange an initial consultation – enquiries@argentrammedia.com  


