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3 Internet Marketing Facts: 

FACT 1 

Your website MUST get quality traffic - qualified, interested prospects - if you are to 
sell anything. 

FACT 2 

Search Engines are truly the very best source of ho t, targeted and cash-in-hand 
traffic. 

FACT 3 

Your website MUST be listed in the first 20 search results, or you'll get almost zero 
traffic from the search engines. 

Jennifer Horowitz, EcomBuffet.com 

 

“John Lewis sets online sales record despite econom ic crisis”. 

Daily Telegraph, 7 th December 2008. 

"As the economy turns, we’re already beginning to see the beginnings of internet carnage. 
Business owners who don’t get very smart about internet marketing very fast are going to 
face big problems."   

Chris Cardell, Cardell Media. 

ASOS has announced a set of stunning sales figures… .sales in the six months to 
September 30 th 2008 were more than double last year, up 104%.” 

Jake Rusby, 2 nd October 2008. 
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You have a website; now, you need to make sure that it gets seen by potential customers 
when they run a search through one of the major Search Engines. 
 
This manual is a simple guide to some of the fundamental steps needed to get seen and 
improve your rankings in Search Engines, and primarily in Google.   It is by no means 
exhaustive, but hopefully it will provide you with a useful starting point, and you will then be 
able to build on this as you develop your internet marketing strategies. 
 
Future documents will be added to our website, www.argentrammedia.com, that will expand 
on some of the principles and techniques, and these should help you increase your Search 
Engine positioning over time. 
 
Search Engine marketing is a dark art, and there are some companies who will charge a 
large amount of money to work at improving your search engine placement.  There are two 
ways of getting seen in Google, and other search engines, and these are: 
 
1. Organic Promotion.   
2. Paid Inclusion.   

These are addressed in this manual.  Other topics cover the simple steps that can be taken 
to get your website seen without costing a fortune. 

In this manual, we provide tips on how to boost the profile of your website on the internet 
without incurring unnecessary costs.  However, we cannot, nor do we guarantee that any 
levels of performance can be reached. 

Always view your Website promotion in conjunction with all the other marketing you do; 
never view it in isolation.  Make sure you use every opportunity to get your website address 
in front of potential clients.  Although search engines are a very important aspect of internet 
marketing, they make up one part of the bigger picture. 
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Search Engine Optimisation is the process through which your website is made Search 
Engine friendly.  This normally happens during the design and development process, 
although sites should constantly be updated throughout the lifespan of that site. 

The following are the guidelines that Google provides to ensure that your website is well-
constructed for search engines: 

• Make a site with a clear hierarchy and text links. Every page should be reachable 
from at least one static text link.  

• Offer a site map to your users with links that point to the important parts of your site. 
If the site map is larger than 100 or so links, you may want to break the site map into 
separate pages.  
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• Create a useful, information-rich site, and write pages that clearly and accurately 
describe your content.  

• Think about the words users would type to find your pages, and make sure that your 
site actually includes those words within it.  

• Try to use text instead of images to display important names, content, or links. The 
Google crawler doesn't recognize text contained in images.  

• Make sure that your TITLE tags and ALT attributes are descriptive and accurate.  

• Check for broken links and correct HTML.  

• If you decide to use dynamic pages (i.e., the URL contains a "?" character), be aware 
that not every search engine spider crawls dynamic pages as well as static pages. It helps to 
keep the parameters short and the number of them few.  

• Keep the links on a given page to a reasonable number (fewer than 100). 

Such positive parameters are put in place to maximise your chances of getting a good 
ranking in Google.  By the same token, there are other parameters in place to eradicate bad 
practice. 

Fundamentally, as long as your website is professionally put together, with pertinent content 
aimed at the right marketplace for your business, then you are half way towards good search 
engine marketing. 
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Gaining a top ranking in the major Search Engines relies on a combination of factors, and it 
would be impossible to go into all of these in this one document.  This document does give 
an overview on some of the basic steps you can do to get you started off on the right foot. 

Content is one of the most important features of your website over which you have control.  
When you are writing the content for your website pages, think about the following: 

1. Is the content relevant to the page on which it will appear? 

2. Is the content written in such a way that it is interesting to your prospective 
customers?  Remember, that website visitors will not read too much text, so make 
the text content interesting and to the point . 

3. Make good contextual use of keywords .  What does this mean?  Think of the 
keywords that your customers might use to find your website, and when you are 
writing the content for each relevant page, use one or two of those key words or 
phrases.  Do not attempt to cram in as many keywords as possible.  At the end of the 
day, concentrate more on ensuring that the page reads well, is relevant and 
interesting. 
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4. Evolution .  Once your website has been published, don’t ignore it.  Assume that a 
customer comes to your premises and wants to buy something from you; you ignore 
them.  Are they likely to remain a customer?  The analogy applies to your website.  
Don’t insult your website visitors by expecting them to read the same old content for 
the next 10 years.  Make the site content interesting!  Change promotions on your 
homepage; add News, add Testimonials.  If your customers get bored with the 
unchanged content on your site, so too will the Search Engines. 

����
�������
�������
�������
���� ���
Don’t get too obsessed by keywords.  Again, like content, they are one factor that will help 
your search engine positioning. 

If you have difficulty thinking of keywords, then use some of the tools that are readily 
available to help you.  First and foremost, think about your Unique Selling Points .  Why 
would a customer come to you as opposed to one of your competitors?  What is special 
about the products or services you offer, and why would a customer bother to pick up the 
phone or fill in an enquiry form. 

This is the essence of Marketing: 

A – Attention 

I – Interest 

D – Desire 

A – Action 

What, in your website content is going to catch the visitor’s Attention ?  How do you make 
them stop and take notice? 

Develop their interest  and make the product or service desirable .  Marketing is about 
creating NEED.  If a client’s reaction to your website is “I must have that product or service; 
my business won’t survive without it”, then you will have won another customer.  If their 
reaction is “That’s nice; perhaps I will consider that in 6 month’s time…” you have lost them, 
probably forever! 

Right, that said, now think about the words that will achieve the above. 

Once you have a list, do a little bit of research.  A ranking in Google is everyone’s primary 
aim, so use their tools.  There are many tools that Google provide, and it would be imprudent 
to cover every angle at this stage.  Initially, use Google to have a look at Keyword 
suggestions: 

https://adwords.google.com/select/KeywordToolExternal 

Click on the link above and you will go through to the following web page: 
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You can choose whether to generate Keyword ideas 
from your own list, or ask Google to make suggestions 
based on your existing website content. 

Follow the relevant instructions, and 
then click the “Get Keyword Ideas” 
button. 
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Another website that can provide useful Keyword suggestions, and their estimated daily 
search volumes, can be found by clicking on the link below: 

http://freekeywords.wordtracker.com 

 

Before you start submitting your website, have a look at Google’s guide to the factors they 
look for when positioning your site: 

http://www.google.com/support/webmasters/bin/topic.py?topic=8522 

There is a wealth of information here, but all of it pertinent, so make use of it. 

����
 

 

 

Google will then return some Keyword 
suggestions, with Search Volume 
indicators and a rating of the competition 
you will face for each suggested keyword. 
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Submitting your website to Google is a very easy process.  Go to 
http://www.google.com/addurl.html. 

 

 

It is important to note that you only need to submit your website address once to Google.  
Google regularly re-trawls sites for updates.  Repeated submissions for the same website 
could result in your website being blocked for spamming. 
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There are many hundreds of other search engines and directories on the internet, and most 
have their own submission procedures.  Yahoo, for example, has a Search Engine and a 
Directory and you have to pay to be included in both.  Their global network of websites also 
includes mail, news and social networking. 

Yahoo is the second-most used search engine, after Google. (Wikipedia).  The global 
network of Yahoo! Websites receives 3.4 billion page views per day on average (as of 
October 2007). 

Similar to Google, Yahoo wants sites that are well-structured and professional: 

• Original and unique content of genuine value  

• Pages designed primarily for humans, with search engine considerations secondary  

• Links intended to help people find interesting, related content, when applicable  

As instructed, type in the address of your 
website.  Remember to include the http:// 
before you type 
www.yourwebsiteaddress.co.uk 

Follow the remaining on-screen instructions, 
then click  “Add URL”. 
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• Metadata (including title and description) that accurately describes the contents of a 
web page  

• Good web design in general 

To submit your website, click on https://siteexplorer.search.yahoo.com/submit.  There is no 
guarantee that your website will be indexed using free submission. 

In order to speed up your submission and guarantee indexing, you will need to pay $49 per 
website address (price correct as of May 2009). 

In order to get your site listed within the Yahoo Directory, there is an annual fee of $299 per 
website address (price correct as of May 2009). 

It is worth paying these sums to get into the Yahoo Search and Directory listings. 

Yahoo also provides Product Submit, Travel Submit and Local Submit options, all aimed at 
reaching more targeted markets.  Details can be found at http://searchmarketing.yahoo.com 
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Now we get into a small amount of technical jargon!  “Metadata” and “Backlinks” are a 
couple of tools that can help the performance of your website in the search engines, once 
the site has been submitted. 

Metadata refers to some text that is written into the coding of your website during the design 
and build process.  Search Engines use this in different ways, but as a rule of thumb we 
provide metadata to take into account the various requirements of the major players. 

The only metadata that is visible to the everyday web user is the Title Tag: 

 

 
Other metadata is “hidden” in the coding that makes up the website during design and 
development. 

The Title Tag is the most important piece of Metadata.   

The Description Tag is used by Google, and other search engines.  Provide a description of 
what the relevant page is about, and use only about 20 words.  Remember, be concise and 
relevant. 

The Title Tag contains important keywords that 
customers might use to search for this company. 
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Most of the search engines hardly refer to other metadata at all, and there is debate as to 
whether it is worth continuing to employ metadata.  However, it does no harm and ensures 
that your website is future-proof in case search engine requirements change. 

���	
��	
�
Google, and other Search Engines, like to foster a business network on the internet, and 
good quality backlinks can help your website climb the rankings. 

A backlink is a link on another website that directs a website user to your website, and it is 
seen as an indication of the importance or popularity of that website or web page. 

Search engines often use the number of backlinks that a website has as one of the factors 
for determining that website's search engine ranking (Wikipedia). 

In line with a basic philosophy to encourage best practice amongst business on the internet, 
Google look for quality backlinks: 

“Natural links to your site develop as part of the dynamic nature of the web when other sites 
find your content valuable and think it would be helpful for their visitors.” 

Don’t fall into the trap of getting your website listed with any old list of links (and there are 
LOTS of them on the internet).  Think about Chamber of Commerce websites, Local 
Borough Council sites, websites of suppliers and clients of yours – typically, sites that are 
relevant to your business and your clients.  

You can see the number of sites linking back to your own site using a simple link search in 
Yahoo: 

 
 
 
 
 
 
 
 
 

Go to www.yahoo.com.   

In the search field, type in 
link:http://www.yourwebsiteaddress.co.uk as shown.  
Then click Web Search. 
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Never underestimate the power of PR.  Any company can do simple PR in order to get 
people talking about or looking at your website.  Make sure that your website address is on 
every piece of printed literature you produce, such as letterheads, business cards etc.  When 
you launch your website, inform the local press.  Add a footer to email templates, so that 
your email address and website address appears as a link on all emails that you send.  
Always include your website details on any advertisements you place. 

Send stories to the local and national newspapers.  Publications need stories, and if you 
keep sending through items of potential interest, you will benefit.  For example, regular press 
releases to the Daily Telegraph has resulted in regular features for Mirador Villa Holidays – 
fantastic free advertising. 

If you would like to discuss PR in more detail, please contact us on 01233 611200 and we 
will be delighted to offer a free, initial consultation. 

A list of all websites that have links back to your own 
website will then be listed. 

To get started with backlinks, do a search for links 
back to your competitor(s) websites.  Use exactly the 
same process and then try asking the listed websites 
if they will link back to your site. 
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Social Networking is a new and rapidly growing part of Internet Marketing, and is worthy of 
its own manual.  There is little to be gained by going into too much depth in this manual, but 
suffice to say every company should start to think about ways of employing Social 
Networking features being offered across the board: 

FaceBook; 

Twitter; 

Blogs; 

Business Forums 

The list is growing, with many of the major search engines now entering the fray.  In 
essence, the Social Networking scene for businesses is an extension of PR: doing your best 
to get your company name, products and services, and your Unique Selling Points in front of 
a massive audience of potentially interested customers. 

Simple, regular, interesting press 
releases will get you onto a writer’s 
“list” and hopefully you will get a 
mention whenever that writer 
decides to write another relevant 
piece in the future. 

This mention is completely free 
publicity in a national newspaper 
and links right back to the 
company’s website. 
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The above concentrates on getting your website ranked organically.  This is by far the most 
cost-effective way of getting your web site found in the Search Engines.  The down side to 
organic promotion is that it can take time for your efforts to take effect.  As a rule of thumb, it 
can take between 3 and 6 months for your website to start appearing in relevant searches. 

Immediate results can be achieved, but you need to pay to get those results.  Paid inclusion 
is referred to in a number of ways: Sponsored Links, Pay-per-Click etc.  Google Adwords is 
possibly the best-known of the Paid Inclusion schemes. 

 
 

 
 

In principle, and taking Adwords as a standard, advertisers pay every time someone clicks 
on their advertisement.  The more that an advertiser agrees to pay for each click, the higher 
in the ranking their advertisement will appear.  This is very powerful, and the results are 
immediate.  However, the word of caution here is that as more and more businesses 
subscribe to this form of advertising, so the cost per click will increase in order to keep 
ahead of the competition.  A paid inclusion campaign can quickly clock up a hefty bill, drive 
lots of people to your website, but if that activity doesn’t generate enquiries for your 
business, then you have to question the benefits. 

There are alternatives to Adwords, and many of these offer fixed price listings under 
specified search terms. 

Some interesting statistics to consider when thinking about Paid Inclusion: 

·  Pay-per-click (PPC) costs are rising (over 37% higher from last year to this year Q1). 

·  Up to 85% of searchers ignore paid listings. 

·  63% of the top natural (organic) listings get click throughs. 

The advertisers who appear beneath the 
Sponsored Links banner pay to be there. 
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·  Natural (organic) search results convert 30% higher than PPC. 

Jennifer Horowitz, EcomBuffet.com 
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To conclude, as a foundation to your internet and search engine marketing, the following 
need to be done to get you off to the best start: 

1. Optimise your website.  Ensure that the site is built to be as search engine friendly as 
possible, and the content has been well considered and is relevant.. 

2. Submit your website to Google and other Search Engines.  Don’t forget that some 
Searches and Directories will charge you for submission. 

3. Backlinks and Metadata.  Approach other websites that are relevant to your own and 
ask them to link to your site.  Find suitable Keywords for your Title and Description Meta 
Tags.. 

4. PR.  Tell people about your website at every opportunity.  Think about taking an 
initial look at Social Networking websites. 

5. Contact Us.  We can provide advice and information on maximising the marketing 
opportunities available on the Internet.   

As a company, Argent Ram Media offers the following services: 

- Website design and development 

- Search Engine Marketing 

- Email design and development 

- Micro-site marketing 

- E-commerce 

- Internet Start-Ups 

- Marketing Consultancy 

For information on any or all of our products and services, please contact Ian Rutter on 
01233 611200 or email marketing@argentrammedia.com. 
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Following the above principles, and investing perhaps 20 minutes of time per week for the 
first couple of months, produced results illustrated below: 
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Jennifer Horowitz, EcomBuffet.com 

Chris Cardell, Cardell Media 

Google 

Yahoo 

The Daily Telegraph 

Wikipedia 

Page 1 placement for Mirador 
Villa Holidays. 


